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The purpose of 2019-2020 CE&S Budget Request is three-fold. First, we request to restructure the 
editorial staff to advance the quality and visibility of the journal by attending to its administrative, 
editorial, and Editor-Elect transition needs. The editorial staff comprises the editor, assistant editor, and 
editorial assistant. The first piece of the restructure could be accomplished by adding an associate editor 
to the staff (i.e., moving the current assistant editor to the position). This addition separates the editorial 
functions from those of the assistant editor. Second, we request an assistant editor to oversee, among 
other responsibilities, marketing (see Marketing Plan). Relatedly, the third request is to increase the page 
count of the March issue by 15-pages to accommodate a yearly review of the counselor education and 
supervision literature. 
 
We request an increase from $9,500 to $13,500 for staff and an estimated $2,400i for a 15-page increase 
for the March issue. Total increase: approximately $6,400. We realize this is a sizeable increase. 
However, additional editorial staff is needed to support the increase in submissions to CE&S (see Table 
1) and implement a marketing plan. These requests are aimed at increasing the visibility and footprint of 
CE&S, with the intended by-product of achieving an impact factor. The included publisher’s report for 
2018 shows a 23% increase in downloads from the Wiley online library from 2011 to 2017. 
 
Table 1. Submission to CE&S 

Manuscripts 
Received 

Change from 
previous year Acceptance Rate Change from 

previous year Year 

223 +19 (9.1%) 10.2%  2017 - 2018 
204 +53 (26.0%) 11.9%  2016 - 2017 
151 +38 (33.6%) 15.2%  2015 - 2016 
113  -29 (-21%) 13.2%  2014 – 2015* 
142 NA 14.8% NA 2013 - 2014 
average: 166.60  average: 13.07%  2014 - 2018 

 *First year as editor. 
 
ACES currently allocates $9,500 for editorial staff support. The editor receives a $7,500 honorarium 
with travel support to editorial board meetings (one night of lodging, a per diem, and air fare) held during 
ACES and ACA conferences. The editor chooses to use $4,500 of the honorarium to pay for half the cost 
of a full-time (15 hours per week through the calendar year) graduate assistantship from the editor’s 
university. The assistant editor receives a $2000 honorarium with no travel support. The Editor-Elect does 
not receive an honorarium. 
 
A total of $13,500 is requested, which is an increased allocation of $4000. This request of $4000 
would provide a $3,500 honorarium for the proposed new position of Associate Editor (see below) and 
increase the honorarium of the assistant editor from $2000 to $2500 as the proposed job description 
includes added responsibilities.  
 
The best available data is limited to MECD and CORE. MECD meets impact/indexing standards. These 
data suggest that total support for CE&S staffing indicates it is at about the midpoint for the two journals 
for honorariums. The editor of MECD receives $12,000 and the CORE Editor, $6,000. There is no 
support for an editorial assistant. The editor of CORE receives five hours per week of assistantship 
support from their department. Unlike ACES, AARC does not proved travel, but the publisher offers 
$3,000 annually to host a meeting.  
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Increase journal size once a year. We would like ACES leadership to consider adding 15 pages to the 
CE&S journal for the first edition of each year (March) for the next three years to allow for the invited 
publication of a yearly review of counselor education and supervision research.  This would help us to 
maintain space for regular research publication while also highlighting trends in the field.  We believe this 
would help to promote journal readership (see Marketing Plan and endnote). 
 
 

Add an Associate Editor 
Budget impact: $3,500 increase 
The associate editor would assume the assistant editor’s editorial tasks. This would allow an increase in 
the administrative tasks assigned to the assistant editor, e.g., marketing, by removing editorial functions 
such as manuscript dispositions. Currently, the assistant editor is designated as a position resource 
provided to the editor. The position, however, has outgrown its original intent. Currently, the success of 
such initiatives such as the fellowship program have led to increases in the time needed to fulfill them. 
Adding an associate editor will serve the journal’s editorial needs more so than its administrative ones. 
This position will address the journal’s growing editorial, management, and marketing. Specifically, the 
associate editor will be responsible for editorial decisions and tasks and the assistant editor administrative 
ones. 

• The author guidelines need a serious overhaul. We have been working on them, with the research 
assistance of the fellows, but much more is required. A new section, Brief Reports, will be added 
starting March 2019. The new associate editor and the editor would share this task.  

• The training needs of the editorial board, e.g., reviewing qualitative studies, could be enhanced. 
The new associate editor and the editor would share this task.  

• Consider making CE’s available for an article from each issue through the ACES website. All the 
editors would share this task. 

 
Revise the Assistant Editor Job Description 

Budget impact: $500 over the current $2,000 
This is a position resource provided to the editor of CE&S. The role of the assistant editor is largely 
administrative, e.g., organizing a fellowship program and marketing program. The administrative tasks of 
CE&S are many, e.g., keeping information current and accurate on three websites, and including 
marketing. 

The assistant editor will lead the fellowship program. 
• The Fellowship Program has been successful in its goal of mentoring future board members. For 

example, of the eight new positions to the ad hoc board four were 2017 Fellows. We now know 
how much time, energy, and coordination is needed to continuing developing and running the 
program. This responsibility would stay with the assistant editor.  

The assistant editor will lead marketing efforts. 
• The social media and marketing needs of the journal have altered, especially since Wiley has 

provided a conduit for them. This responsibility would fall under the assistant editor. 
• Conference presentation development for ACES and ACA will fall with the assistant editor. 

 
Implement a Marketing Plan 

CE&S is one of the most influential journals in the counseling profession.  As such, it is the goal of the 
editorial leadership to ensure CE&S reaches the widest audience and obtains an impact factor rating 
within the next five years. We propose these tasks be assigned to the Assistant Editor, contingent upon 
approval of the associate editor position and updated assistant editor job description. 
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Social Media Push 
To increase our social media presence, the editorial staff makes the following requests. 

• Open its own Twitter account to promote articles and research available through CE&S and 
connect with other journals/associations for cross-promotion purposes.  The assistant editor 
would manage this account and make weekly posts. The assistant editor will also advertise 
conference events and activities specific to the journal and make fellowship specific 
announcements (if approved, this feed could be linked to the main ACES website). 

• Link each edition of CE&S on the week of publication with a link to through ACES online and 
social media portals: 

o Webpage 
o Twitter 
o Facebook 

• Highlight one article from CE&S each month as determined by the CE&S editorial leadership 
through ACES online and social media portals: 

o Webpage 
o Twitter  
o Facebook 

Wiley and ACA 
The Assistant Editor would work with Bonny Gaston at ACA to ensure the CE&S article of the year is 
promoted through ACA’s social media and the appropriate social media platform(s) through Wiley. 
 
Conferences 
The assistant editor will be responsible for developing presentations focused on CE&S for ACES, ACES 
regional conferences, and the American Counseling Association conference. We have already been 
offering these and would like to extend our offerings, including partnering with editorial board members 
for presentations at regional conferences. These presentations, although they promote the journal, are 
designed to educate scholars on CE&S publication expectations, e.g., author guidelines, and to develop 
their general scholarly writing skills, e.g., how to write a literature review for publication. 
 
Annual Review 
The March 2019 issue features our inaugural review of publication trends in counselor education and 
supervision. The publication of the review will track yearly publication trends and provide a means to 
examine trends across time, e.g. five years. The reviews would assist scholars, both established and 
emerging with another tool to locate gaps in the literature. Thus, we believe the review would be heavily 
cited, nationally and internationally. The inaugural issue featured an invited scholar and published within 
our usual format, which meant we published it in place of a regular submission.  

i From Carolyn Baker, ACA Associate Publisher (6.15.18). Regarding ACA’s fees, per the terms of ACES’s contract, there would be a $150+ per page fee per issue 
(see clause below). This fee covers the additional work that would go into producing another issue or any additional pages in a regularly scheduled quarterly issue. I 
would have to check with our finance staff to see what the Consumer Price Index (CPI-U)increase would be beyond $150 per page but wanted to give you some 
indication of the editorial costs (approximately $12,000) while we work on getting production costs from Wiley. 
  
Changes to the annual page budget for future years shall be made by mutual agreement between ACA and the Publisher, taking into account subscription, advertising, 
and other revenues; the economic requirements of the Journal; and manuscript submissions.  A decision regarding the page budgets for the Journal shall be made by 
May 15 each year for the following year.  At the Division’s request, ACA will cause the Publisher to include additional pages over and above the page budget for any 
given year provided the cost of the additional pages shall be paid for by the Division and the cost per page shall be the then-current production cost per page plus 
distribution costs charged by the Publisher.  These additional pages (in minimum quantities of four) shall be subject to the same deadlines and production schedule as 
the regularly scheduled issues in which they will appear.  In addition to any other fees to be paid by the Division pursuant to this Section 7, to the extent any issue of 
the Journal exceeds the annual page budget for the Journal. The Division hereby agrees to pay to ACA a fee (the “Excess Page Fee”) for each page in excess of the 
page budget to compensate ACA for the additional services that will be required pursuant to Section 4 as a result of such increase.  As of January 1, 2012, the Excess 
Page Fee shall be $150 per page.  The Excess Page Fee shall be increased on January 1 of each year during the Term, beginning on January 1, 2013, by the CPI-U 
prevailing in December prior to the volume year concerned.  
 

                                                 


